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Royal Philips

44%
Healthcare

33%
Lighting

23%
Consumer Lifestyle

Est. 1891
Headquarters in
Amsterdam, Netherlands

105,000+
Employees worldwide 
in 100+ countries

€ 21.4 billion

Sales in 2014
Portfolio ∽70% B2B

$10.3 billion

Brand value in 2014



a year by 2025

We’re aiming to improve the lives of

three billion 
people

We strive to make the world healthier and 
more sustainable through innovation
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Sustainability?

Energy used in 
manufacturing 11,26 

terajoules

Water used 3.1 million 
m3

CO2 Emission 1,375 
kilotonnes

75.0 kilotonnes as 
manufacturing waste

Cost of Material used 7,3 
Billion €

# 93 Manufacturing Sites 
all over the globe

14,500 kilotonnes
(estimeted) products put 

on the market
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• Drive internal Engagement
• Though Leadership and collaboration
• Generate Proof point & metrics
• Embed in Philips organization
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Circular economy thinking has already
resulted in recycled materials becoming an
integral part of product design. By co-creating with 
recycled materials organizations, we can use our expertise 
to improve the quality of materials. Moreover Philips has 
also started to adjust design practices so products can be 
increasingly modular. This results in better ease of repair, 
longer lifetimes and, ultimately, improved environmental 
footprints. Exploring our opportunities in the transition 
from access over ownership, we can capture new markets 
and foster the development of new business models with 
customers.

An additional source of value lies in refurbishing or 
remarketing market returns. By giving these products new 
purpose we can potentially shift from a replace to a repair 
strategy. Collaboration across the value chain enables 
reverse logistics and possible trade-in campaigns. With 
this strategy we aim to retain the value of our products 
and decrease the amount of waste.

Design for reparability and 
modularity

Senseo coffee machine 
was designed to be built 
from 13% recycled 
plastic. This brings a 20% 
cost saving for its 
production material.
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EcoVision Program



Our results




