ISTITUTO
DI MANAGEMENT

. : .
SCUuoia ‘*H;n':'mu‘

mant Anna

A detailed analysis on BlaBlaCar ride-sharing users

Andrea Paraboschi Elena Casprini Alberto Di Minin

For contact and information:
a.paraboschi@sssup.it

October 2014. Data collected in April 2014 For complete data, please contact the authors



ISTITUTO
DI MANAGEMENT

A A detailed analysis on ride-sharing users

g )
\)‘ / Sant’Anna

29%
24%
18-25

26-30

Age

(average age: 31 years-old)

31-40 4150
51-60
What are they doing?
(most represented categories)
: Average

21%

early stipend of workers
Students y y stip

' g 54%
’ Blue/White

® Collars
WORKING
WORKING 7%
(o)
71 /O Soldiers

October 2014. Data collected in April 2014 For complete data, please contact the authors



ISTITUTO
DI MANAGEMENT

Where do they live?

60% North
21%

LOMBARDIA

28% Center

12% South
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Why do they travel?

LEISURE

Prevalent reason:
“To go back home” 42%
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Internet usage

SOME DAYS
PER WEEK

15%

ALWAYS-ON
39%

19%

Holidays Events
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Transport tickets
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eShopping

eShopping categories

Electronics Books

Apparel

e-Books

Smartphone?

28%
YES no APP

YES + BBC App
55%

Videogames

Music/movies
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When did they join the platform? How did they know
about BlaBlaCar?

OTHER ADS
11%
DIGITAL WoM
ADVERTISING 50%
39%

2t06 7to12 1310 24 > 24
months ago months ago months ago months ago months ago
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Active users’ segmentation

DRIVERS

DRIVERS
AND
PASSENGERS

PASSENGERS
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Usage (single trips)

more than 4
trips per month

3-4 trips
1-2 trips per month

per month

ccasionally
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Usage (user typology)

G TA e
11%
23%

Light users Heavy users

Heavy users do at least 3 rides per month
M Drivers M Passengers [ Drivers and Passengers
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Why do they use BlaBlaCar?

Can save Faster than Good forthe  Can get closer Time of the trip Like to travel Fun Like to know
money other transport ~ environment to destination is better with other people other people
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Important factors that influence the choice of a ride

83%
26%
WANT TO
TRY
AS DRIVER
56% 74%

Price of Driver's Time of trip Phone number Photo Know driver  Similar habits Comfortable car ~ Gender
the ride Feedback visible before
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Why do they use BlaBlaCar?

Can save money Good for Meet other people Know already Fun
environment my passengers
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Important factors that influence the acceptance of a passenger

/3%
21%
o WANT TO
I : 55 /o TRY
i i AS PASSENGER
45% o
| 4% 4% 40% 1%
37%
33%
21%
Feedback Cell numberChecked profile  Photo Simpathy Texted Called him  Similar habits Know him/her Baggage Passenger
is available with him before requirements gender
are ok
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Average number
of seats requests per offered ride
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16%

Never

Frequency of
full seat allocation

47%

26%

11%

Sometimes Almost always  Always
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Cars

AVERAGE CAR AGE
3-9 YEARS

0%
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Did users travel abroad with BlaBlaCar?

Would they like
to do it?
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93%

OF USERS
LEAVE A FEEDBACK LESS WITHOUT
AFTER THE RIDE DECLARE THAT BLABLACAR

(very often
or always)

99%

BLABLACAR
IS ADVANTAGEOUS

7!
SUGGEST BLABLACAR
gg'y TO OTHER PEOPLE
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